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AI is already 
running 

social media
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LinkedIn has AI everywhere (literally!)
Meta has just added AI to WhatsApp
TikTok developed a host of AI tools

Reddit signed a partnership with OpenAI
Twitter/X has rolled out Grok to everyone
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73%48%

UK consumers 
concerned about 

AI-generated 
content (YouGov)

Social media 
content produced 
using generative AI 
by 2026 (Capterra)

There is a clear disconnect
#BATTENHALL

https://business.yougov.com/content/49550-labelling-ai-generated-digitally-altered-content-misinformation-2024-research
https://www.capterra.com/resources/generative-ai-for-social-media-content/
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The best 
use for AI is 
not content

creation
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But the technology is 
getting better – and fast!
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Enhanced UX and 
personalisation

How AI is 
changing social 

media 
1
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44%
increase in interaction rate

72%
autonomous inquiry 
handling

25%
increase in sales 
conversion rate



Enhanced UX and 
personalisation

Content 
moderation and 
user protection

How AI is 
changing social 

media 
21
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Enhanced UX and 
personalisation

Content 
moderation and 
user protection

AI-powered tools 
for creators and 

advertisers

Research and 
data analysis

How AI is 
changing social 

media 
21 43
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AI and the 
social 
analyst

Time-saving on 
tasks such as 
content categorisation

Identifying patterns in 
copy and visuals

Sentiment analysis

Deeper information 
gathering
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AI and the 
social 
strategist

Use chatbots to 
roleplay as your target 
persona / audience 

AI focus groups

Ask for content 
suggestions that 
audience would find 
engaging
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Persona 
roleplay 
example
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Brands and AI
● Transparency is key, but beware 

consumer pushback

● Be clear on what your internal teams 
and external partners are allowed to do

● Test and learn - and have fun!
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The rise of agents
● Agents are semi-autonomous AI tools that can take 

actions and do things independently

● Google, Anthropic and OpenAI are some of the 
companies that already have agents

● It’s unclear at the moment if and how they’ll impact 
social media 
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Key takeaways
Focus on AI-augmented, not 
AI-automated, content creation

AI will help those working in social 
analyse data quicker and deeper

Brands should be aware that 
consumers are still wary of AI
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Thank you!
Find me on LinkedIn 

https://twitter.com/invinciblehq/status/1722297408879472741?s=46&t=EOCQOF-yaia7PpoCr4Ec_A

